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BRANDING DISCOVERY QUESTIONNAIRE






Brand Foundations

1. Are you branding a company, a product or yourself?

2. Top 5 Brands you like or love AND what you admire about them

3. Top 3-5 Values

4. Your Mission – in other words, what do you want to do with your values?

5. Your Vision – Where do you see your brands in 1 year, 5 years & 10 years?
Fundamental Nature of your Business 

1. Describe the nature of your service—in one sentence.

2. Who are your primary clients or consumers?

3. Who are your main competitors?

4. What is unique about your company versus your competitors?

5. What is the primary differentiator between you and your competitors?

6. How do your clients or consumers perceive your company?

7. How would you like clients, consumers and prospects to perceive your company when they see your logo mark and other marketing materials?

8. Describe your company’s internal culture or atmosphere in one sentence.

Personality of your Company

1. If your company were an individual person, how would you describe it? (Circle those that apply and write in any others you’d like.)

	a. Energetic

b. Outgoing

c. Friendly

d. Attentive

e. Casual

f. Formal

g. Businesslike

h. Serious

i. Relaxed

j. Funny

k. Laid back

l. Progressive


	m. Calm

n. Authoritative

o. Controlling

p. Capable

q. Masterful

r. Resourceful

s. Inventive

t. Proactive

u. Problem-solving

v. Trustworthy

w. Solid

x. Cutting edge


2. What is your work environment like?

a. All serious

b. Comfortable

c. Fast-paced

d. Cheerful, casual, companion-like

e. Team oriented

f. Individual – revolves around the owner

3. If your company were a place, where would it be?

a. California

b. New York

c. Midwest

d. Europe

e. International

4. If your company were a car, what would it be?

5. If your company were a bumper sticker, what would it say?

Positioning and Marketing for your Company

1. What is the primary quality that your company possesses that will yield success? That is, what is your distinct competitive advantage?

2. List the proof points that substantiate your value claim.

3. What is your primary shortcoming or weakness that could potentially lead to failure?

4. What factors in your business environment do you need to overcome to succeed? Competitors? Tight budgets? Lack of perceived need for your service? More advanced technologies?

5. What is the precise business objective that you would like your marketing program to achieve?

Visual Elements

1. Are there images or icons that appeal to you that you feel reflect your company?

2. Are there colours that you feel resonate with your company?

3. Do you have any dislikes that you want to be noted before we begin?

Thank you! We will now begin our creative brief stage. We will prepare a document outlining our vision for your brand. This usually takes 1 – 2 weeks. 

